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1.1. Tea cultivation in Greece
Tea: all herbal species that are consumed as herbal teas.
The most important types of tea cultivated in Greece are:
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.

Sideritis mountain tea
Mentha arvensis & Mentha piperita
Salvia officinalis
Melissa officinalis
Matricaria chamomilla
Origanum majoran
Lippia citriodora
Amaracus dictamnus ή Origanum dictamnus
Rosmarinus officinalis
Lavandula officinalis
Calendula officinalis
Echinacea angustifolia & Echinacea purpurea
Thymus sibthorpii Bentham
Eucalyptus globulus

Mountain tea has been known since antiquity and was mentioned by Theophrastus (372-287
BC) and Dioscurides (10th century AD).
The scientific name Sideritis comes from the Greek word "iron" because of its ability to heal
wounds caused by iron weapons of the time. A second version attributes its name to the high
iron content of the plant, while a third view argues that the name Sideritis is due to the shape
of its flowers. In Crete it is also known as "malootor", a name derived from the Italian version
of the words "male" and "tirare", since in Crete it was considered a cure for respiratory
diseases. Its consumption in winter has a beneficial effect on colds and inflammation of the
respiratory system, which is due to its inflammatory, bactoriostatic and antioxidant action.
Sideritis mountain tea includes about 80 species, native to the Parisian countries, the Canary
Islands and Asia. In Greece there are about 12 species, all herbaceous, that grow only at
altitudes above 1,000 meters. At high altitudes both the performance and quality of the
product produced are high, while its life duration is the longest. High altitude is therefore a
prerequisite for successful cultivation.
In the early years and before its modern way of cultivation, producers harvested tea from
native plants for their own use and for commercial purposes. Τhis way of collecting was very
tiring, the quality was immediate depending on the weather, and the quantity was often
insufficient for the needs.
Lands that are in the native area are now being used. Plants are transplanted to the estates
and the first steps are taken for its cultivation. Today, all cultivation secrets have been
decoded and are now possible in accordance with Organic Farming standards.
The product is used as a dry plant material as such or after processing or intended for further
processing of high value-added products (essential oils or other bioactive substances). All
possible post-harvest handling is of particular importance because it gives good value to the
product, but it must be done with the utmost care and appropriate means to ensure that the
ultimate product is of high quality. Of particular interest is the development of mainly
mountain tea cultivation in the mountainous area as for the past 7 years the Brewery of
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Macedonia Thrace SA. develops cooperation with mountain farmers in the form of contract
farming. The company has successfully launched cold mountain tea in the form of soft drinks.

Greek Regions

Acres

Eastern Macedonia and Thrace

2.280

Central Macedonia

17.341

Western Macedonia

10.918

Epirus

698

Thessaly

12.767

Central Greece

5.198

Ionian Islands District

146

Western Greece

428

Peloonnisos

918

Attica

481

Northern Aegean

792

Southern Aegean

491

Crete

693

Total area

53.151

Source: Greek Statistical Authority (2017)

The cultivated area of aromatic plants has almost doubled in the last 7 years as shown in the
following tables:

Αcres of cultivated aromatic plants in Xanthi
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Source: Greek Statistical Authority (2017)
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Acres of cultivated aromatic plants in Eastern
Macedonia and Thrace
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In order to be certified, Tea producers must meet the social and ecological criteria of
certification standards such as protection of wild species of wildlife and plants, integrated
management of pests, responsible management of natural resources, and compliance with
labor rights, health care etc.

1.2 Mechanical equipment
Aromatic and medicinal plants are harvested mainly by hand, resulting in increased
production costs. However, production at the lowest possible cost is a prerequisite for
producing competitive products targeting the international market.
Mechanization of cultivation can provide a cost-saving solution. Regarding harvesting
procedures mechanization, a cost-effective solution proposes using modified existing
machinery (used for other crops).
In the case of leaf harvesting, lawnmowers with loaders are often used. For perennial plants
the cutting height is set at 10-15 cm from the soil surface to allow the plant to germinate.
The cutting season coincides with that of the largest vegetative growth and should definitely
take place before the flowering stage.

1.3 Production Techniques
Plant production in the seed-beds - Seeds are first planted in a seedbed and
then transplanted to their final location in the field. The use of beds enables the control of
the conditions prevailing in the early stages of plant growth.
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Disinfecting the soil of the seed-beds - Refers to the procedure of disinfecting
the soil of the seed so that weed seeds and any micro-organisms can be destroyed.

Sowing- Sowing is done manually, after first mixing the seed (when it is very small in
size) with ashes or fine sand to make it even. After sowing, careful irrigation is repeated 1–2
times a day.

Plantation installation- Installation of the new plantation takes place in autumn or
spring.

Cultivation care- In order to produce high quality products proper use of fertilizers,
regular irrigation and weed control are essential.

Harvesting- Harvesting season is a very important factor that directly affects the quality
of the products.

Drying- The aim is to reduce the moisture content of the plant tissues to a level not
exceeding 5-10% to avoid deterioration or damage to the plant. The method to be applied
depends on the plant species and the part of the plant used.

Storing- Aromatic plants retain their aromatic and tasty properties for many years, which
they release when grinding.
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1.4. Economic analysis
The European Union is considered the largest market for aromatic and medicinal plants in the
world as an organized trading structure. China and India are estimated to be the largest
markets in terms of production, but a significant part of their trade is informal and noncommercialized.
Greek exports are weak compared to the international market and account for less than
0.1% of world exports.

Year

Tonnage

Deviation (%)

Value (in $)

Deviation (%)

2000

418.573

2001

464.662

11.0

9.297.88.662

11.1

2002

395.017

-15.0

790.824.034

-14.9

2003

378.820

-4.1

758.776.460

-4.1

2004

384.552

1.5

770.642.208

1.6

2005

378.224

-1.6

758.339.120

-1.6

2006

323.747

-14.4

649.436.482

-14.4

2007

607.745

87.7

1.219.744.215

87.8

2008

341.459

-43.8

685.649.672

-43.8

2009

242.691

-28.9

487.566.219

-289

2010

347.975

43.4

699.429.750

435

2011

300.322

-13.7

603.947.542

-13.7

2012

583.288

94.2

1.173.575.456

94.3

2013

391.155

-32.9

787.395.015

-32.9

2014

326.304

-16.6

657.176.256

-16.5

837.146.000

Source: UNCOMTRADE

In recent years, mainly in economically developed countries and with an emphasis on the
European Union and North America, there has been a steady increase in demand for
consumer goods, such as medicines and cosmetics, as well as other products containing
natural ingredients, mainly of plant origin.
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1.4.1 Tea based beverages in the Greek market
In recent years the market for cold tea in Greece has been booming. Growing consumer
demand for healthier beverage choices provided an opportunity for many businesses to enter
the tea market. Companies, such as Vivartia, EFA, Macedonia-Thrace Brewery and Lux have
also entered the competition in recent years. However, their position on the shelves also
claims a number of other cold tea products from smaller companies, such as Seven CHC's My
Tea Tale, Florina's Dinakis, BAP's Fresh Tea and many more.
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1.4.2 Contractual Agriculture for Greek Tea
The potential of contract farming for the development of mountain tea cultivation was made
evident by the genius move of the Macedonian Thrace Brewery to launch in 2012 with great
success the mountain tea beverage branded Tuvunu.
Since 2011 the company has entered into contracts with growers, the creation of warehouses
and the necessary modifications to the production line. At the same time, it closed its first
export agreements with the US market, followed by similar arrangements for launching in
major European markets (eg Germany). Currently, the company is implementing a contract
farming program with a total budget of 400,000 euros with hundreds of producers in the
Xanthi, Rhodope and Evros area, which supplies 80 tonnes of organic tea.
Producers have two alternatives regarding the trading of their products. The first has to do
with contract farming, which is said to have grown rapidly in recent years. The second is to
form small cooperatives or producer groups, which will also be able, through development
programs, to create small packing and standardization infrastructures of the product as well
as its processing.

1.4.4. Conclusion
Greek exports mainly concern oregano, sage and lavender, while the rest are exported only
occasionally. Market research shows that there are opportunities for domestically produced
products to enter the UK, Belgium, Germany, France, Italy, Spain, the US and Canada.
Aromatic and medicinal plants can be a new dynamic productive sector. Efforts are currently
being made to develop the industry in various regions of Greece.
Soil conditions of Greece are the most suitable for producing top quality products. Under
certain conditions, cultivation of aromatic and medicinal plants can be a partial solution to the
problem of restructuring crops and can also contribute to the utilization of semi-mountainous
marginal productivity areas.
Measures expected to greatly support the development of the sector:
 Introduction of income-area aid for both arable and water-based aromatic-medicinal
crops (associated aid).
 Introduction of increased incentives to invest in the sector (appropriate facilities and
modern equipment for cultivation, processing, standardization and packaging of
products).
 Appropriate support by state bodies in organizing the marketing of the products.
 Providing full technical support to growers (should be undertaken by agronomists
after specialized training).
The introduction of these incentives is expected to contribute effectively to shaping low
production costs and improving the quality of products in the sector, ensuring a satisfactory
income for growers, proper production planning, improving processing conditions,
standardization and packaging, and marketing of products and in general the creation of the
conditions necessary for the competitive and sustainable operation of industry businesses.
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2. Bulgaria: Analysis of the tea market
2.1. Tea cultivation in Bulgaria
Every year 15,000-17,000 tons of herbs and medicinal plants are collected and processed in
Bulgaria, 90% of which is destined for export. The above figures put Bulgaria in the first
place in Europe regarding herbs exports and in one of the first places in the world.
Linden flower, roses and nettle are the most popular Bulgarian herbs exported abroad. About
200 species of herbs and medicinal plants are collected and used in the pharmaceutical,
cosmetic, food, and traditional medicine industries. Herbs of protected species are also
prohibited from being collected from the wild. The purpose of the measure is to stimulate
their cultivation because they provide high quality and large amount of raw material without
harming nature. Herbal cultivation provides employment opportunities for the population in
mountainous areas where soil is poor and other crops are difficult to cultivate. Peppermint,
beeswax, chamomile, rose, nettle and other crops are now grown on many Bulgarian farms.

Common borders. Common solutions

10

2.2. Mechanical equipment
Although tea is mostly harvested manually by skilled workers, the Bulgarian tea industry has
been industrialized when it comes to processing.
Since July 2009 in Sofia, the Bulgarian Tea Company has been operating the tea processing
plant, which has the capacity to produce 40 boxes per minute. The company owns highefficiency machinery for cutting herbs, chamomile processing line, mint and lemon processing
line, rose processing line and has all the modern equipment for tea making in sachets, a
complete production cycle from raw materials to final product.

2.3. Production Techniques
The production of tea in Bulgaria is a successful model, even in times of crisis. Tea
production depends on the fact that there is a tea consumption culture in Bulgaria, which
leads to increased demand. Other factors that lead to an increase in demand include tea’s
comparatively low price (about 1 lev, equal to 0.5 euros), the price of coffee which is the
main competitor of tea and the fact that it constitutes a product intended for home
consumption.
Bulgaria's tea production is mainly carried out by large producers who market their products
and have found export networks to EU countries and beyond.
Some of the big companies set up a complete production cycle from cultivation to final
distribution of the product. Part of the tea production for therapeutic purposes is organized by
botanists in the country.
All organic tea producers in the country use only mechanical and natural fermented processes
for the production. The organic tea production process is followed by specific ways of storage
and packaging. The process of packaging and storing organic tea is of great importance.
There are separate warehouses for organic tea with no pesticides or fungicides for storage
and packaging.

2.4. Economic analysis
Bulgaria is the largest exporter of wild herbs in Europe. Bulgarian businessmen trade over
100 different kinds of herbs, most of them exported abroad. According to data from the
Bulgarian Herbal and Mushroom Association in 2018, the country exports more than 10,000
tonnes of herbs mainly to Germany, France, Spain, Poland, Egypt, Brazil, Argentina and
Japan. According to the National Statistical Institute of Bulgaria, the sector accounted for
2.3% of total agricultural exports for the year 2017.
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3. Georgia: Analysis of the Tea Market
3.1. Tea cultivation in Georgia
The humid and subtropical climate of the Black Sea creates ideal conditions for growing tea.
Favorable climatic conditions for tea cultivation in the country were identified in the mid-19th
century and the first tea plantations were soon planted.
During the communist era, Georgia was the main producer of tea in the Soviet Union. The
power of local tea production was enough to meet demand across the USSR. The tea harvest
reached its peak in 1985 at 152,000 tones. During this time, nearly 70,000 acres of land were
devoted to tea cultivation. In many villages in western Georgia, tea cultivation was a way of
life. Nearly 180,000 people participated in the various stages of the tea production chain. It
should be noted, however, that between 1950 and 1990, emphasis was given to keeping
production volumes at the expense of maintaining quality.

Georgia was a purely exporting country of tea until 2005. But in 2006, that trend reversed
and for the first time in 150 years, Georgia became a tea importing country.

3.2 Mechanical equipment
The harvest and management of tea leaves has traditionally been done with old Soviet-era
machinery, which should be replaced as these machines were created in order to support a
high production volume rather than maintaining or improving the way the plants are treated.

3.3. Production Techniques
Most family farms that own tea plantations own less than 1 hectare, so it is difficult for any of
them to process the tea leaves they have harvested. This job is undertaken by local
industries.
There are two main techniques for processing tea. The first is the standard technique and the
second is the CTC (cut-tear-twist) technique.
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3.4. Economic analysis
According to experts and estimates, Georgia consumes about 2,000 tones of tea annually.
Most of the tea consumed is branded. However, it should be noted that almost 80% of the
tea consumed in Georgia is imported from abroad according to Geostat tea price data.
More than 1,400 tones of tea were exported from Georgia and 1.3 times more tea was
imported to Georgia in 2016. The average prices of exported and imported products differ
significantly.

The value of tea imports increased almost twice, while the value of tea exports remained
stable.
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There are 6-7 large-scale factories in Georgia that collect tea leaves from their own
plantations, process them and process them into various types of tea. Most of these
companies focus on the production of low quality tea, which accounts for 90-95% of total
production.
The domestic market is dominated by imported teas (mainly tea bags), and local supply does
not respond to local demand. The Georgian tea market is highly competitive, with many wellknown international tea brands such as: Maryam (Azerbaijan), Azerta (Azerbaijan), Greenfield
(United Kingdom), Lipton (USA), Ahmad (United Kingdom), etc. There are also Georgian
companies such as: Gurieli, Anaseuli, Shemokmedi, Petra, Lazi, Tkibuli tea, etc.

Almost all farmers and factories and tea processing cooperatives do not have sufficient
marketing skills. As a result, they do not have well-defined advertising and branding
strategies. This significantly affects their ability to gain access to new markets. Even in the
local Georgian market, Georgian tea lacks popularity because consumers are not informed
about the benefits of locally produced tea.
Although the taste of Georgian tea still exists (mainly in the post-Soviet countries), it may
soon fade unless the government and the private sector work together to create a new
generation with the skills needed to develop the sector.
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4. Armenia: Analysis of the tea market
4.1 Tea cultivation in Armenia
Armenia has more than 15 vertically integrated units that produce standardized tea products.
There are also about 30 other registered companies, most of which are regional and
occasionally involved in the collection and drying of raw materials of tea and herbs, usually
doing it rough and not qualitatively, as they do not regard it as their main business activity.

It is estimated that about 50-60 tones of herbal tea is produced annually in Armenia, of which
3-5 tones are organic.
Due to the natural and climatic conditions of the country, black and green teas, in the
conventional sense, are not produced in Armenia. Peppermint and lemon balm are the main
cultivars. None of the farmers who grow these herbs have received a certificate of organic
farming.
There are about 150-200 unregistered herbal tea producers. Typically, about $ 200- $ 300 is
enough to start this business. Processing is usually done in Yerevan and the nearest cities.
Only 6-8 producers are activated in organic production.

4.2 Mechanical equipment
The use of machinery in the cultivation and the harvesting procedures is rare resulting at
additional labor costs for tea producing businesses.
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4.3 Production Techniques
The whole production process involves a lot of manual labor. The process of supplying the
raw materials consists of the following stages: collection, separation from other plant species,
separation from inappropriate parts of the plant, sifting, cutting of tea into parts suitable for
drying, drying (natural and artificial), milling and packaging.
According to the producers, the most important stage of production is drying. Drying,
depending on the weather, the type of plants, etc., can occur in two basic ways - natural and
artificial.

4.4. Economic analysis
Armenia green tea exporting activity was ranked 87th in 2016. The limited operational
capacity of Armenian tea producers and the concentration mainly on wild harvesting do not
allow for expanding production and responding to growing demand for products. That is why
the quantities exported today are small and in some specialized green tea markets.
Armenia's main market for green tea is Russia. Prices of herbal teas of Armenian origin are
not high.
Exporting herbal tea can be quite promising, taking into consideration the high demand of
foreign markets. The evaluation of the trade data and in particular, the analysis of the import
of green tea from the EU market show that the EU can be considered as a large market for
tea and herbal exporters from Armenia. Imports of green tea from EU countries were around
€ 71 million, up by about 4% compared to 2017.
Another promising export product is black tea of Armenian origin. Export of black Armenian
tea is booming in the last years.
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5. Turkey: Tea Market Analysis
5.1. Tea cultivation
Turkish tea cultivation is described as different, even 'peculiar', in general unique. Turkey is
the fifth largest tea growing region in the world after India, China, Kenya and Sri Lanka. Most
of the tea farms are located in the mountainous Rize province, northeast Turkey, near the
Black Sea, where the climatic conditions - snow in winter that preserves and protects tea
plants from fungi and parasites and plenty of summer rain - are ideal for tea cultivation. The
city was originally part of Georgia and was delivered to Turkey by the USSR. 200,000 out of
350,000 residents are estimated to grow tea. Turkey has the highest tea consumption per
capita in the world. Almost every tourist guide will point out, generally in the first few
paragraphs, that cay (pronounced "chai") "is much more than a drink.

Tea Plantation area
(hectares)

Name of Provice

Rize

50,583

Trabzon

15,328

Artvin

8,430

Giresun- Ordu

2,299

Total

76,640

Organic tea cultivation in Turkey

YEARS

NUMBER of
PRODUCERS

TEA FIELDS (Decares)

2010

1.438

3.555

2011

1.448

3.557

2012

3.843

11.298

2013

9.940

28.906

2014

11.155

32.506

2015

11.360

36.133

2016

11.786

38.035

2017

11.943

38.809

2018

11.830

38.524
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Production of organic fresh leaves and dried tea in Turkey

Production of Fresh
YEARS Tea Products’
Amount(Ton)

Dry Black

Dry Green

Total of Dry

Tea

Tea

Tea

2010

384

152

5

157

2011

1.743

313

13

236

2012

1.724

339

10

349

2013

1.732

353

9

362

2014

1.927

341

26

367

2015

7.781

1.328

21

1.349

2016

22.330

4.449

39

4.488

2017

25.467

4.995

8,5

5.003,5

2018

30.005

5.777

2

5,779

5.2 Mechanical equipment
Traditionally, the harvest in Turkey is made by workers. Turkey has embraced mechanical
harvesting with modern and sophisticated machinery. Process industrialization is the only way
for the sector to move forward and ensure that its tea competes with the international
markets.

4.3 Production Techniques





Withering
Rolling
Fermentation
Drying
 Classification and packaging

4.4. Economic analysis
Turkey is the fifth largest tea producer, generating about $ 1 billion in revenue. (Turkey has a
population of 80 million). Its exports are tiny, albeit increasing, at just 4% of production and
sales of $ 25 million. They rose 20% in 2017. Total sales were 7 million tones, sold to 96
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countries with Germany in the top market. Turkey exports tea to 86 countries, most of its
exports end up in Europe, especially to Belgium and Germany where the Turkish population rate
is high.
The European Consortium that will boost Turkish tea exports
Tea in Turkey is characterized by a vibrant culture, limited industry and weak identity. All this
can be reinforced by the joint venture announced in late September 2018 between Jacobs
Douwe Egberts (JDE) and Ofçay, one of Turkey's leading tea producers. The partners have
strong complementary skills to open up new opportunities for growth in the Turkish beverage
industry, by combining both the international dimension of JDE and the coffee experience and
the local tea experience of Ofçay.

Ofcay was founded in 1984, when it ended its tea monopoly in Turkey. The dominant player
however remains the state. This is Çaykur, with about 60% of the market.
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6. European Tea Market
Western Europe countries and Poland are the largest European tea markets with a strong tea
tradition. The main market for tea is the United Kingdom. Consumers are increasingly interested
in special teas, with special flavors and higher quality. In addition, due to their perceived health
benefits, green tea and fruit herbal teas are gaining popularity in European markets.
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The European Union market for aromatic and medicinal plants is estimated at $ 1.1 billion, with
total sales of aromatic and medicinal products, dietary supplements and functional foods
exceeding $ 7.5 billion. The European Union is also the world's largest importer of raw herbs and
medicinal plants.
The European Union is also a major producer of aromatic and medicinal plants with France and
Spain leading, accounting for about 70% of total production, followed by Germany and Austria.
There are two trends in the production of aromatic and medicinal plants in the European Union.
The first concerns the large-scale production of low-value products, which is in a phase of
decline and is being replaced by imports. The second trend concerns specialized production of
certain plants and mainly the development of organic farming.

Tea consumption per capita in Europe showed different data (Statista, 2016). In 2015, the
countries with the highest per capita tea consumption included:
• Ireland (2.2kg per capita).
• The United Kingdom (1.9 kg per capita).
• Poland (1 kg per capita).
• The Netherlands (0.8 kg per head).
Since all tea is produced in developing countries, the European Union relies on imports for its tea
demand.
The largest tea exporting countries are the largest trading hubs for tea in Europe. With the
exception of Poland, most of the tea is available in Western European countries. More than 80%
of European tea exports go to other European countries.
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7. World Tea Market
Modern tea consumption has its roots in medical
use in China 5000 years ago. Since then, it has
become the world's most popular drink (after
water), with an industry employing more than 13
million people worldwide. The tea is grown at
high altitudes and in acidic soils and can therefore
be grown in areas unfit for other crops.
Tea is mainly produced in Asia and Africa, with
China, India, Kenya, Sri Lanka and Turkey
accounting for 76% of world production. About
25% of world trade is destined for Russia, the
United States and the United Kingdom. Σε ετήσια βάση, οι παγκόσμιες εξαγωγές τσαγιού
υποχώρησαν -3,2% από το 2017 έως το 2018. About 85% of world tea production is sold by
multinational companies, three of which control one fifth of the market: Unilever (12%), Tata
Global Beverages (formerly Tata Tea, 4%) and Twinings (3%). As a result, individual tea
producers and workers usually do not have much influence on trading conditions.
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Supermarkets are the largest distribution channel with the largest tea market share in 2016,
significantly increasing its compound annual growth rate (CAGR). This is due to increased
retail sales in various regions and the availability of large storage space for maximum sales.
The World Tea Market was valued at $ 46,392 million in 2016 and is projected to reach $
67,751 million by 2023, increasing CAGR 5.5% from 2017 to 2023. Tea is the most popular
beverage obtained from Camellia sinis leaves worldwide. . It is known to come from China
and is mainly developed in four countries, China, India, Kenya and Sri Lanka.
It offers various health benefits due to the presence of polyphenols that act as antioxidants,
vitamins, trace elements and different amino acids, resulting in stronger immunity, lower
cholesterol, increased metabolism, cancer prevention and more. In addition, the presence of
a small amount of caffeine makes tea a mild stimulant that prevents fatigue.

Annual Per Capita Tea Consumption, By Country

Of all the aromatic and medicinal plants available on the international market, Ginseng is
undoubtedly the most important commercial product. Regarding the essential oils marketed
internationally, citrus extracts represent a significant market share. Worldwide imports and
exports of aromatic and medicinal herbs have not changed in the last 15 years.
Major Importers of Aromatic and Medicinal Plants Worldwide (2014)

Hong Kong

$393,255,076

USA

$377,644,896

Japan

$269,114,673

Germany

$235,644,913

China

$212,400,621

Other

$1,539,051,580
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Future trends – Conclusions
By 2025, it is expected:
 The world tea market will maintain a strong demand for aromatic and medicinal plants
both for the food industry and the consumers.
 The growth rate of the sector will remain stable for the coming years.
 Conservation of natural populations will be of major importance
 Rise in prices
 Rise in exports
 A shift towards the cultivation of aromatic and medicinal plants over nature harvesting.

Joint Operational Programme Black Sea Basin 2014-2020
“Ena” Development Consultants
October 2019

Joint Operational Programme Black Sea Basin 2014-2020 is co-financed by
the European Union through the European Neighbourhood Instrument and by
the participating countries: Armenia, Bulgaria, Georgia, Greece, Republic of
Moldova, Romania, Turkey and Ukraine.

This publication has been produced with the financial assistance of the
European Union. The contents of this publication are the sole responsibility of
authors and can in no way be taken to reflect the views of the European
Union.
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